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Computer Literacy Topics: A Comparison of
Views within a Business School
ABSTRACT: Teaching students computer literacy is a critical task in business schools because
of the growing reliance on computers in business organizations. However, the emphasis on
literacy topics varies among the different discipline areas in business schools. To have a better perspective, this study investigated computer literacy skills and concepts perceived nee-.
essary by both faculty and students in different discipline areas of a business school.
Although there appeared to be variations in the importance of literacy topics among different discipline areas, the results of this study showed that productivity software skills were
considered most important by both the faculty and the students.
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INTRODUCTION
As computer information systems are being

utilized at an increasing rate in all levels of
business organizations, attaining computer
literacy has become a necessity for business
managers. This substantial growth in information systems and the growing need for
computer literacy for managers has presented a tremendous challenge to business
schools. In order to prepare students to deal
with the computer information age, most
business schools require at least one
computer literacy course.
Unfortunately, there is no globally
accepted definition of computer literacy as
of yet, and the scope and orientation of the
training required to achieve literacy has not
been resolved (15]. In an effort to establish a
comprehensive definition of computer
literacy [5], some authors attempted to
design all-inclusive computer literacy
assessment batteries (5,7]. While it may be
theoretically meaningful to develop an allinclusive computer literacy smorgasbord
(5, 71, it is not reasonable nor practical to
expect business majors to have a complete
range of computer related skills. In addition,
most business schools have limited
resources in terms of budget, faculty,
computer equipment, and the number of
course offerings. A more practical way of
defining computer literacy for business

majors may be a "personal needs" approach
(5,11]. The "personal needs" approach recognizes the diverse needs for computer
knowledge and skills of individuals in different professions. According to this definition, an individual who is able to use the
computer to satisfy the personal needs of his
professional area is computer literate.
Numerous articles have been written on
introductory computer courses offered in
business schools. Some of these studies
focus on the perspectives of students or
graduates [8] toward the courses. Other
studies discuss important factors associated
with course design [3,4,12,13] or course
contents [1,6]. However, there has been
little research which assesses the "personal
needs" of all business school members for
the design of the computer literacy course.
PURPOSE OF THE STUDY

Typically, a computer literacy course in a
business school is a service course required
for all business majors. The course is
designed to support and complement other
courses. Therefore in designing a literacy
course, three objectives must be met (4,13]:
(1) Teaching students relevant, important,
and current computer concepts and skills;
(2) integration with other courses; (3) contribution to the effective overall curricula. In
order to design a literacy course which
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meets these objectives, it is necessary to
assess which computer knowledge and skills
are deemed important by the constituent
members in business schools.
First, it is important to assess the "personal
needs" of business majors, because the
literacy course should be designed to be
relevant and meaningful to the student
body. However, students' "personal needs"
in regards to computer knowledge may or
may not be congruent with faculty members'
"personal needs". Students expect to use the
knowledge and skills gained in the literacy
course in future courses and in the work
environment, while experienced faculty may
have a more comprehensive view of the
business curriculum and managerial applications than do students. In addition,
"personal needs""for computer knowledge
and skills may differ among discipline areas.
The purpose of this study is to examine
and compare the computer literacy
"personal needs" of various business school
constituents. More specifically, the study
examines the overall importance of
computer literacy topics as perceived by
faculty and students. Further, the study
examines the varying perceptions among
discipline areas. The perspectives of
students and faculty within each discipline
area are also examined. The investigation
identifies a set of literacy topics common to
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